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Reporting you can use

A look into practical reporting in HubSpot



Introduction

Evan Deadn

HubSpot Channel Consultant. T've
spent years crafting marketing
campaigns with HubSpot Users and
Partners to drive success.



What were talking about

Using attribution reports

e Using Analytics Views

Prospect Reportings

Page Performance




‘ Attribution Reporting

The Value of Attribution

Understanding which channels are actually driving the
results you care about.
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Attribution Reporting

Lets Build One -

40

>Reports > Reports

Try creating an attribution report. Best
place to start is “What Asset Title
Created the most Contacts”

e Try Filtering by Lifecycle Stage

e Try Different Models




Attribution Reporting
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Attribution Reporting

What To Do With an Attribution Report

Attribution reporting can show you which of your assets are
driving the most significant interactions. Based on this
information you should consider...

Giving these pages some love!

Update which offers are on these assets

Build new offers to support these assets

Use them as an opportunity to drive conversions
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Analytics Views

Using Analytics Views

Focus on the areas of your site that you really care about.
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Analytics Views

Building Analytics Views

Make them before you
need them!

Reports > Analytics Tools > Traffic
Analytics.

Consider Starting with...
e Subdomain
e Shop
e Product pages

HubSpdt



Analytics Views

What To Do With Analytics Views

Sources reports for what you are focusing on.

e Add them to dashboards > Save Report > Add to
Dashboard

Decide where to spend your time
e Know when it's time to focus on something else
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Prospect Reporting

The Prospect Report

This report uses IP information to show you companies
visiting your site. A great place to start your sales.




Prospect Reporting

Using the
Prospects Report

First we have to find it...

You can find this report through the
ABM ftools or by searching “Prospects”
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Prospect Reporting

What to do with the Prospects report

o Cleanitup
o Star your favorites
o Ignore ISPs
Add Prospects to your Companies List
e Reconnect
e ABM




Page Analytics

Using Page Analytics

To better understand which of your pages are actually
valuable and which are not.
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Page Analytics
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Page Analytics

What To Do With Page Analytics

Better understand what pages drive traffic

Assure these pages are maintained

Create complimentary content offers

Include these pages in your SEO strategy
Consider what to do with the lowest value pages
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Thank you
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